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The Prospect and Analysis of French Wine Tourism in China

CHEN Kun-yi
( Guangdong Engineering Polytechnic Guangzhou 510520 Guangdong China)

Abstract: China’s outbound tourism has been developing rapidly and its tourists” demands for high-end per—
sonalized overseas travels are also increasing. As one of the high-end travels wine tourism is gaining growing
attention of Chinese tourists. This paper analyzes the market prospects of French wine tourism through explora—
tion of its cultural connotation present situation characteristics and market.
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